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Editorial 

Dear readers, 

The TIA editorial board of the Institute’s Newsletter would like to 

take this opportunity to welcome TIA stakeholders this new year 

2023 and thank for your wonderful academic contributions to-

wards making this Newsletter successful. Therefore, the editorial 

body welcome you to read this amazing Newsletter. In addition, 

the Editorial Board of the Institute's Newsletter wishes you a hap-

py new year and successful implementation of the Institute's re-

sponsibilities for the year 2023. God bless TIA. 

Thank you!! 

            Juma Haji 

 

PATRON 

Prof. William A. Pallangyo 

EDITOR  

Haji Juma 

ASSISTANT EDITORS 

Baraka Kamwela 

Harid Mwambula  

GRAPHICS DESIGNER 

John Makange 

PRODUCTION EDITOR 

Hamad R. Tawani 

Sayuni H. Ntullo 

 
MESSAGE FROM THE CEO 

First of all, I would like to express my sincere 

thanks to all staff for attending the First Inter-

national Conference on Business Manage-

ment and Economic Development (ICBMED) 

held on 29th November, 2022 in Dar es Sa-

laam at the Julius Nyerere International Con-

vention Center. The conference was a great 

opportunity for the Institute to advertise its 

services locally and internationally and lead 

to recognition of the activities it deals with. 

Let me also take this opportunity to extend 

my congratulations to TIA stakeholders for 

the success of the 20th graduation ceremony of 

the Tanzania Institute of Accountancy (TIA) 

held on Mbeya, Singida, and Dar es Salaam campuses. 

Your cooperation was a great catalyst for the success of 

such an important event. So, let's continue to collaborate 

in various other events of the Institute whenever they 

occur. 

Finally, on behalf of the Institutes’ Ministerial Advisory 

Board (MAB), I would like to take this opportunity to 

wish all staff a Happy New Year 2023. It is my hope that 

the year 2023 will be a great success as because every-

one will be committed to all challenges that faced us in 

achieving the Institute’s goals in 2022. 

 

Thank You!! 
Prof. William Pallangyo 
Chief Executive Officer 
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The first TIA International Conference with the 

theme titled “Creativity, Innovation, and Investment 

for Economic sustainability” was conducted on 29th 

November 2022 at the Mwl. Nyerere Conventional 

Centre in Dar es salaam. Preparation for the Confer-

ence started on May 2022 when management di-

rected the Deputy Rector ARC and Head of Re-

search, Consultancy, and Publications to formulate 

the conference theme and subthemes and post them 

to various official TIA social media platforms. 

Thereafter, the secretariat members were appointed 

by August 2022 and assigned with duties of setting 

a conference action plan, hiring of the conference 

venue, advertisements, and searching for conference 

sponsors and budget preparation. Also, designing 

the program of activities, suggesting on criteria for 

guests of honor, keynote speakers, paper presenters, 

and other guests, and ensuring smooth handling of 

all related logistics.  

Radio advertisements and press releases were used 

to attract public awareness for the Conference.  The 

secretariat succeeded in sending ten letters to differ-

ent stakeholders and friends asking for sponsorship 

of the conference but they didn’t respond due to 

limited time. The Authors of submitted manuscripts 

for ICBMED were 30 but only 17 turned-up for 

presentation.  

 

The conference comprised of three main sessions 

which included; the opening session (Morning ses-

sion) and the two afternoon sessions separated by a 

lunch break. The opening session, also called the 

keynote speakers’ presentation, was held from 8.00 

am to 11.30 am. All participants were in the main 

Hall (Ruaha) during the opening session.  On the 

other hand, two more venues were made available to 

allow three parallel sessions after the health break, 

and the afternoon session. Ruaha Hall was the main 

venue, the others two venues were Uduzungwa Con-

ference Hall and Mikumi Conference Hall. All these 

venues are located within the Mwl. Nyerere Conven-

tional Centre in Dar es Salaam. 

The conference had a total of 17 papers scheduled 

for the presentations. To make the event exciting, 

there were five (5) keynote speakers, each presented 

a topic that reflected the conference theme and sub-

themes. The first keynote speakers were Professor 

Patricia Shehan Campbell from Carleton and Wash-

ington University in the USA a singer with pianist, 

and Professor Huib Schippers from the USA who 

presented via zoom. 

Then, Professor, Edda Tandi Lwoga, Acting Rector 

College of Business Education (CBE) presented a 

topic on digital technology, followed by Professor, 

Suleman Nasiru, C. K Tedam University of Technol-

ogy and Applied Sciences, Ghana.  

FOCUS ON INSTITUTIONAL ISSUES 

 
 

TIA CONDUCT THE 1ST  INTERNATIONAL CONFERENCE ON BUSINESS   

 MANAGEMENT AND ECONOMIC DEVELOPMENT (ICBMED)  

Dr. Abdallah Gorah 
 Head of Research Consultancy and Publications 

TIA Dar es Salaam 
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The fourth keynote speaker was Jema David Ndib-

wile, Assistant Professor, Carnegie Mellon Univer-

sity, Rwanda and the last was Dr. Robert Katikiro, 

from University of Dar es Salaam. The Conference 

involved a total of 250 participants. The participants 

were both from Public and Private Institutions, Uni-

versities and NGOs.  The conference accumulated 

several articles presented covering the main theme 

of the conference titled Creativity, Innovation, and 

Investment for economic sustainability. 

In evaluating the perceptions of attendees towards 

the conference, the secretariat received feedback 

from the attendees of the conference and from those 

who followed via zoom. The evaluation was based 

on the conference facilities, conference length, and 

the relevance of keynote speeches. Around 85% of 

participants showed the highest interest to attend the 

ICBMED, as they were satisfied with the following 

issues; 

The service provided during the conference, well-

presented keynote speeches and strong presentations 

from the keynote speakers, well-prepared presenta-

tions in different sessions by the authors, quick help 

and support from the organizing secretariat and, at-

tractive conference facilities availing in different 

venues, well organized conference, conducive con-

ference venues and, diversity of discipline captured 

by presented among others. 

Regarding sources of information about the confer-

ence, 87% of participants knew about the confer-

ence through the Institute website and TIA’s official 

social media accounts, and only 13% obtained the 

conference information from other sources such as 

word of mouth and pointed out that the coming con-

ference information should be shared early and and 

frequently to increase participation.  

 

 

Conclusion and Recommendations 

The ICBMED 2022 conference was only held for 

one day on 29th November 2022. The conference 

comprised participants from Tanzania, Africa, and 

the United States of America (USA). Three (3) par-

allel paper presentation sessions with 17 papers are 

scheduled in the presentation timetable. Financial 

and time constraints were among the significant 

challenges that faced the preparation and running of 

the Conference. However, the overall impression of 

the conference was positive. 

It is recommended that; the conference should be 

regarded as one of the main academic activity at 

TIA. This will make it possible to have an official 

budget for conference preparation and awarding 

the organisers in terms of incentives and participants 

in terms of certificates. Also, more time should be 

assigned for manuscripts review process to give au-

thors ample time for paper improvement.  

The guest of honour centre  Minister of State, Office 
of the President, Work, Economy and Investment, 
Zanzibar Hon. Mudrik Ramadhan Soraga when wel-
comed by the TIA Management during the 1st TIA 
International Conference held at Mwl. Nyerere Int. 
Conference Centre at Dar es Salaam. 
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The TIA 20th Graduation Ceremony was conducted 

through three Centres namely; Mbeya (11th Nov, 

2022), Singida (25th Nov, 2022) and Dar es Salaam 

(2nd Dec, 2022) where a total of 13,627 graduands 

were conferred different awards; 7,129 Dar es Sa-

laam, 482 Mtwara, 1,781 Singida, 906 Mwanza, 977 

Kigoma and 2,352 Mbeya. The Graduands comprised 

by 7178 (52.6%) females and 6449 (47.3%) males. 

The guest of honour of the graduation ceremony con-

ducted at Mbeya and Dar es Salaam campuses was 

Deputy Minister of Finance and Planning Hon. 

Hamad H. Chande (MP) whereas the Singida gradua-

tion was the Reginal Commissioner of Singida Hon. 

Peter Serukamba who represented the Minister of Fi-

nance and Planning Hon. Mwingulu Nchemba (MB) . 

 
During the graduation ceremony conducted at Mbeya 

campus Hon. Chande, urged graduates to use Infor-

mation and Communication Technology (ICT) in 

bringing productivity to personal development and  

the nation at large. He cautioned graduates on using 

social media ethically as there has been an abuse of 

social media which is destroying the lives of many 

youths result into making them losing their jobs for 

immoral social media use. He also congratulated 

graduates on their academic awards and said,” your 

training journey was long, you faced challenges and 

most of you have managed to fulfil your dreams. 

Similarly, the Chairman of the Ministerial Advisory 

Board advocate Saidi Chiguma Musendo congratulat-

ed graduands for jumping into various professional 

them to develop in their fields to adapt rapid techno-

logical and digital changes. and social fields and be-

ing able to obtain certificates as evidence of their ed-

ucational standards. Likewise, the CEO  Prof. Pal-

langyo said that, to strengthen and develop entrepre-

neurship, TIA has planned to open incubation centres 

where the idea of a student’s project will be nurtured 

and developed then linked with various institutions 

TIA CONDUCT THE 20TH GRADUATION  CEREMONY 

By Tusa D. Mwambenja and Caroline Mulungu 

Some graduands at Singida Campus in a group photo 
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Also, when the graduation ceremony take place at 

Singida campus, the guest of Hon. Peter Serukamba 

Singida Regional Commissioner has instructed the 

graduates to build a culture of reading books to cope 

with the pace of technological change in the cadres 

concerned, and also said that technology is changing 

rapidly, to keep up with its pace and employment 

competition, a graduate needs to read books regular-

ly, especially new editions. 

In addition, Hon. Serukamba has congratulated TIA 

for the big step of establishing Incubation Canters 

that will prepare graduates for self-employment by 

nurturing and developing the project that the institute 

initiated. "Happy to see students today daring and us-

ing their imagination and creativity into self-

employment while learning, others are self-employed 

and paying fees," He said that when awarding the 

graduands in the 20th of the institure and 11th  Gradu-

ation held at the Singida campus, which includes 

graduands from  Mwanza, Kigoma and Singida cam-

puses. 

During the graduation ceremony held at Dar es Sa-

laam which involved the graduands from Mtwara and 

Dar es Salaam campuses, the guest of Hon. Hamad 

H. Chande in his speech instructed the management  

continues with  their efforts to conduct research and 

consultancies that will help in providing answers to 

various challenges facing the nation. He added that 

academic training should go hand in hand with im-

parting the knowledge that prepares graduates for self

-employment and filling the skill gap within the em-

ployment market. 

On the other hand, the Chief Executive Officer of the 

institute Prof. Pallangyo said that the Institute  con-

tinues to deliver on its core responsibilities for 

providing training, conducting research, and provid-

ing expert consultancy services to increase efficien-

cy. He further added that the institute has made vari-

ous improvements in training delivery, research, pro-

fessional counseling, servant development, imple-

mentation of ICT, and development projects combin-

ing learning and teaching infrastructure.  

Some graduands of the Dsm campus closely following the speech of the guest of honour 
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Abstract 

Emotional intelligence is a necessary component for 

effective leadership and staff retention. It’s high 

time for leaders and staff to learn how to connect 

with others by demonstrating empathy and compas-

sion while interacting with clients and co-workers. 

Emotional intelligence is no more a nice to have 

skill, but rather a core competence required in the 

future of any corporate venture 

Keywords: Emotional intelligence, staff retention, 

Tanzania. 

Introduction 

Emotional intelligence 

One of the most powerful forces in the world is hu-

man emotion. Emotions can instigate wars or bring 

peace; they can inspire love or compel divorce. 

Emotions are an unavoidable source of orientation 

and motivation, propelling us to execute rational or 

irrational actions. The late American poet, memoir-

ist and civil rights activist Maya Angelou once said 

and I quote “at the end of the day people won’t re-

member what you said or did, they will remember 

how you made them feel.” Employees' emotions 

must also be addressed in the workplace, because 

the world throws many challenges in our way, and 

we must persevere. Emotional intelligence (EI) is 

defined as the ability to identify and affect the emo-

tions of those around you, as well as to understand 

and regulate your own emotions. Researchers such 

as John Mayer and Peter Salovey invented the con-

cept in 1990, but psychologist Daniel Goleman  

popularized it later. Thus, Emotional intelligence is 

the ability to detect, interpret, and perceive emotions 

effectively in everyday life (Thompson, 2019). 

 
EI has been a basic principle of leadership develop-

ment in many firms’ employees for many years, and 

contemporary times have demanded that this crucial 

ability be made a part of employees’ everyday rou-

tines. Employees in the public sector are regularly 

faced with emotionally taxing tasks and responsibili-

ties, making EI a vital component for them. It’s 

worth noting that most public sector jobs are emo-

tionally demanding. As a result, EI is an important 

factor in achieving organizational and career goals, 

as well as improving teamwork through cooperation 

and trust. Employees that are emotionally intelligent 

have a more positive attitude, appear more content, 

committed, and loyal to their profession and organi-

zation, resulting in a more conducive environment 

for higher job performance.(Arfara, Christina & Ire-

ne, 2016; Guy, &  Hyun, 2015; Lee, 2018; Miao, 

Chao, Ronald, Humphrey & Shanshan, 2017)  

  

FOCUS ON SCHOLARLY ARTICLES 

 
 

EMOTIONAL INTELLIGENCE AS A TOOL FOR STAFF  

Anthony Magoma, Assistant Lecturer, TIA-Mwanza 

Email:anthonyrmagoma@gmail.com 

mailto:anthonyrmagoma@gmail.com
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Importance of EI to leaders 

Emotional intelligence (EI) leads to; 

 An enhanced leadership ability and improved 

decision making; 

 Increase personal well being of leaders and de-

crease work related stress; 

 Increase team performance and reduce staff 

turnover; 

 For improved organizational performance and 

employee retention, the world needs emotionally 

savvy leaders. 

Importance of EI to employees 

 Emotionally intelligent employees perform bet-

ter in life than those who are not; 

 Emotionally knowledgeable employees have a 

better probability of improving their physical 

and mental health than those who are not; 

 Emotionally intelligent employees are capable  

 

 

of outperforming their peers in academics and work-

related challenges;  

 Emotionally savvy employees are better at han-

dling difficult situations than their pee 

 Employees who are emotionally savvy may easily 

deal with difficult customers; 

 Employees who are emotionally savvy may easily 

deal with difficult customers. 

 
EI and employee retention  

Research has revealed that employees who feel cared 

for by their organization are: 

 Ten times more likely to recommend their compa-

ny as a great place to work; 

 Nine times more likely to stay at their company 

for three or more years; 

 Seven times more likely to feel included at work; 

 Four times less likely to suffer from stress and 

burnout; 

 Two times as likely to be engaged at work. 

S/No To Self To others (Improve empathy) 

1 Do not explode when things do not go 
your way 

Be aware of others emotions 

2 Do not brag about how good you are Detect when one is upset 

3 Do not take credit for everything Use EI in resolving team conflicts 

 How to Improve Emotional Intelligence at Workplace  

Components Meaning 

Self-awareness It describes your capacity to notice your emotions and their impact on you and your team's 
performance in addition to understanding your strengths and flaws. 

Self-management Refers to the ability to control one's emotions, especially in difficult conditions, and to keep 
a cheerful attitude despite setbacks. 

Social awareness Describes your ability to recognize others’ emotions and the dynamics in play within your 
organization. 

Relationship management Refers to your ability to influence, coach, and mentor others, and resolve conflict effective-
ly. 

Source: Landry (2019) 

Four components of Emotional intelligence  
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Conclusion 

The Tanzania Institute of Accountancy (TIA) 

should provide EI training to its workers on a regu-

lar basis. This will improve the quality of customer 

service and employee performance. 

It's worth noting that an organization's tone is set by 

its leaders. Employee engagement may suffer and 

attrition rates may rise if they lack emotional intelli-

gence skills. 
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Abstract 

Interlibrary loan is an important part of library ser-

vice, particularly in academic libraries. It has been 

vital to libraries for many reasons. Though the times 

have changed, the need for an interlibrary loan 

stands as a key strategy in ensuring that scholars 

and researchers have the opportunity to study, teach, 

and conduct research in a resource-rich environ-

ment, enabling discovery, analysis, and re- flections 

leading to the creation of new knowledge (Livingston 

& Mays, 2004).  

Keywords: Interlibrary loan, Academic libraries, 

Library service 

Introduction 

Interlibrary Loan (ILL) is the process by which a li-

brary borrows information material from or supplies 

information material to another library. It is a tech-

nique by which one library lends material indirectly 

to an individual through another library. In essence, 

it is merely a means through which a library may 

broaden its lending service to include those materials 

made available by other libraries (Hilyer, 2002). 

How is ILL an effective tool for meeting academic 

needs? 

Interlibrary loan has come quite a long way and the 

advances in technology, especially computer technol-

ogy, have enabled interlibrary loans to be faster and 

more efficient than ever before.  

 

The following suggestions explain the effectiveness 

of ILL in meeting academic needs: - 

Interlibrary Loan (ILL) service is to obtain, whenev-

er possible, materials not available in the university 

library collection but from other libraries for the edu-

cational and research needs of the given academic 

community. ILL may include, but is not limited to, 

books, journal articles, documents, and audio-visual 

materials (Bangoni, Chizwara and Moyo, 2018). 

All the enrolled members of given academic institu-

tions are eligible for the interlibrary loan facility.  

Usually if the document or material is within the 

country itself is free of charge. For books from out-

side the country, the library will charge a reasonable 

minimum fee to borrow the requested book. Articles 

which are available in electronic form are always 

free (Peter Lor, 2001). 

ILL reduces the time lag between the ordering of 

resources and their accessibility by creating and 

maintaining up-to date and user-friendly information 

retrieval tools to facilitate easy access information 

sources.  

ILL management software allows patrons to elec-

tronically request items and librarians to process and 

manage the requests, allows the exchange of elec-

tronic materials, keeps various statistics, and can 

even keep track of financial affairs.  

There is also delivery software which is purposely 

for the exchange of materials whereby patrons must  

INTERLIBRARY LOAN AS AN EFFECTIVE TOOL FOR MEETING ACADEMIC NEEDS 

Mbonea W. Mkamba 

Senior Librarian I (Library Services Department) 

Tanzania Institute of Accountancy (TIA) Dar es Salaam 

Email: mbonea.mkamba@tia.ac.tz 
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put requests in through management software or 

contact lenders via telephone or email. 

These ILL software platforms are compatible, al-

lowing circulation of loan materials easily without 

costing libraries to purchase multiple subscriptions 

or being limited in the number of libraries from 

which they can borrow (Hilyer, 2002). 

Internet accessibility allows easy communication 

between libraries and the explosion of available in-

formation has reached incomprehensible levels 

whereby most of the published materials are online, 

digitized, and openly accessible, hence allowing li-

brary patrons to easily use library services, includ-

ing interlibrary loan. 

Interlibrary loan is an effective tool for meeting re-

searchers' changing needs. The results of such coop-

eration should include better access to global infor-

mation and encourage a reduction in the gap be-

tween the haves and have nots of the library world 

(Reed, 2013). 

The effectiveness of the ILL resource sharing sys-

tem depends largely upon the distribution of bor-

rowing and lending of requested materials between 

individual libraries that agreed to share their collec-

tions and supply resources on demand to another 

library for their patron use. 

When a library is part of the ILL sharing program 

no matter what the size of the library is, it becomes 

easier to share its resources with other libraries 

hence making the impact of lending not so strenuous 

to each library especially if all libraries take on their 

part of loaning.  

Conclusion  

The library world has changed rapidly over the last  

ten years and the tasks for libraries have changed es-

pecially ILL service whereby more and more digital 

and open source materials are available. Sharing of 

information material between libraries is an integral 

element in the provision of library service and be-

lieves it to be essential to the vitality of all libraries. 

In an environment of limited budgets, increased Inter-

net access, and ceaseless demand for information, 

academic libraries must continue to rely on resource 

sharing including interlibrary loan service to be suc-

cessful. 
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 The use of data today is transforming people’s the 

ways life, work, and play. Businesses in industries 

around the world are using data to transform them-

selves to become more agile, improve customer expe-

rience, introduce new business models, and develop 

new sources of competitive advantage. Consumers 

are living in an increasingly digital world, depending 

on online and mobile channels to connect with 

friends and family, access goods and services, and 

run nearly every aspect of their lives, even while 

asleep. Much of today’s economy relies on data, and 

this reliance will only increase in the future as com-

panies capture, catalog, and cash in on data in every 

step of their supply chain; enterprises collect vast 

sums of customer data to provide greater levels of 

personalization; and consumers integrate social me-

dia, entertainment, cloud storage, and real-time per-

sonalized services into their streams of life. 

The consequence of this increasing reliance on data 

will be a never-ending expansion in the size of the 

Global Datasphere. Estimated to be 33 ZB in 2018, 

International Data Corporation (IDC) forecasts the 

Global Datasphere to grow to 175 

ZB (1billion 

terabyte) by 2025. (Figure 1-2) 

3 9 21(1 10 10 10 )ZB EC TB bytes  

The world is experiencing a Data Revolution. Where-

as in previous generations, a relatively small volume 

of analog data was produced and made available 

through a limited number of channels, today a mas-

sive amount of data is regularly being generated and 

flowing from various sources, through different chan-

nels, every minute in today’s Digital Age (Figure 1-

1). It is the speed of frequency with which data is 

emitted and transmitted on the one hand and the rise 

in the number and variety of sources from which it 

emanates on the other hand, that jointly constitute the 

data deluge. 

There are about 7.98 billion people in the world, 

around 7.26 billion people have cell phones in which 

each day around 18.7 billion texts are sent. Over 5 

billion Youtube videos are watched and perform al-

most 8.5 billion Google searches are connected. In-

formation Technology (IT) is not only consumed but 

also created. People are data agents in such that they 

can generate over 5 quintillion bytes every day from 

consumers’ transactions and communications. 
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Figure 1-1 Data explosion 



Page 18 

Volume 5 Number 16, December 2022 TIA Newsletter 

 

 

 

 
 

One zettabyte is equivalent to a trillion gigabytes 

If one was able to store the entire Global Datasphere 

on DVDs, then one would have a stack of DVDs that 

could get you to the moon 23 times or circle Earth 

222 times.  If one could download the entire 2025 

Global Datasphere at an average of 25 Mb/s, today's 

average connection speed across the United States, 

then it would take one person 1.8 billion years to do 

it, or if every person in the world could help and nev-

er rest, then one could get it done in 81 days. 

 
Is the “Data agent” Concept a Big Data Problem? 

No, It’s a Big Data Analytic problem 

Big data analytics is the use of advanced analytic 

techniques against very large, diverse big data sets 

that include structured, semi-structured and unstruc-

tured data, from different sources, and in different 

sizes from terabytes to zettabytes. 

What is big data exactly? It can be defined as data 

sets whose size or type is beyond the ability of tradi-

tional relational databases to capture, manage and 

process the data with low latency.  

Characteristics of big data include high volume, wide 

velocity and high variety. Sources of data are becom-

ing more complex than those for traditional data be-

cause they are being driven by Artificial Intelligence 

(AI) mobile devices, social media and the Internet of 

Things (IoT). For example, the different types of data 

originate from sensors, devices, video/audio, net-

works, log files, transactional applications, web and 

social media. Much of it, is generated in real time 

and at a very large scale. 

With big data analytics, you can ultimately fuel better 

and faster decision-making, modelling and predicting 

future outcomes and enhanced business intelligence. 

As you build your big data solution, consider open 

source software such as Apache Hadoop, Apache 

Spark and the entire Hadoop ecosystem as cost-

effective, flexible data processing and storage tools 

designed to handle the volume of data being generat-

ed today. 
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Introduction 

The invention of printing by Johannes Gutenberg 

had greatly assisted the creation of good quality 

books. The printing press was able to shift from the 

uniform template to new high-quality book printing. 

Oil-based ink which invented by Gutenberg was 

more durable than water-ink which was being used 

before the invention. This led to the development of 

scientists in the community and paved the way for 

communication among different people in society. 

Thus, that was regarded as the mass communication 

era and this is because through the mechanical mov-

able printer, a greater number of copies were pro-

duced. “This history of printing is an integral part of 

the general history of civilization” (Enea, 2005). 

However, different studies that deal with printing 

have been isolated and this makes it less important 

in the literature about printing. The history of print-

ing remains an important invention that assisted hu-

man civilization in Europe. As “the exact nature of 

the impact which the invention and spread of print-

ing in western civilization remain subject to interpre-

tation even today” (Enea, 2005). The invention of 

Printing has developed in different areas in a society 

like economic, political, and cultural. Thus, the in-

vention of printing assisted Universities and the 

world in the aspect of multi copies production of the 

materials. 

Early printing assisted the development of new ide-

as, technology, and the spread of communication 

through printed works in books,  

magazine, newspapers, and other materials. Thus, 

human civilization began in Italy around the 14th 

century and later spread all over Europe. Human civ-

ilization has boosted the development of formal edu-

cation in different universities in Europe such as Pra-

gue, Leipzig and Mainz. Therefore, this paper will 

look at different development brought by the inven-

tion and the challenges/ problems which was facing 

the invention and society at that time. 

 
Printing and Religion 

The invention of printing assisted the church in pro-

ducing different textbooks for the Liturgical purpose. 

As the easy medium of transmitting information, the 

church decided to print different liturgical textbooks 

assist the church in different activities. “Bishop 

Nicholas of Cues acclaimed the advantage of print-

ing identical liturgical text to standardize the liturgi-

cal service” (Fussel, 2001). Different materials like 

letters, Bible, and Latin grammar books were printed 

by the church during that time of invention. There-

fore, the invention assisted much in circulating 

knowledge through books in a very easy way and 

faster. Also, through books, knowledge was being 

accessed by many people by reading books in the 

library and other books were sold. At that time 

knowledge was very easy to share in books, maga-

zines and newspapers and this made society improve 

in terms of reasoning. As Fussel (2001) wrote 

“rather than the lead of the bullets has the lead in 

type cases of printers changed the world”  
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this shows as the importance of the printer invention 

in the society. Both church and society see the im-

portance of printing invention through printed mate-

rials and knowledge circulated on those materials. 

Information that people gate through magazines, 

books, and newspapers makes people have different 

ways of thinking which bring reformation between 

church and society. 

 
It is this invention of printing that assisted the rise of 

the protestant church in Europe. Through this print-

ing invention, Martin Luther managed to print his 

thesis to show corruption in the Catholic Church. 

The thesis was printed in multiple copies within the 

month and many people managed to read it. Howev-

er, the Catholic Church responded to the issues 

raised by Martin Luther and other people. Fussel 

(2001) “when the Catholic Church attacked Luther 

and other protesting clergies, the reformers respond-

ed by disseminating their ideas in print.” This raised 

much competition for religious ideas in different cit-

ies in Europe because many people had the oppor-

tunity of reading different religious ideas from dif-

ferent Protestants like Luther and others. Reasoning 

was built among people in the society and this led to 

the establishment of different churches in Europe. In 

“the reformation time, religious and moral competi-

tion… often took place in compact geographical are-

as, even within individual cities… competition led to 

a greater variety in preferred salvation” (Enea, 

2005). 

Printing and economic development 

The invention of printing assisted in economic de-

velopment. People were beginning to work as skilled 

labour. This reason is that most of them knew about 

printing.  

“This development allowed significantly higher out-

put speeds and the use of unskilled and thus less ex-

pensive workers” (Fussel, 2001). The invention of 

printing assisted in boosting the economy from the 

production to the selling of books printed books. 

Jobs were developed during this time. Therefore, the 

invention brought different employment opportuni-

ties for technicians, suppliers and booksellers. More-

over, the printing invention brought competition be-

tween cities in terms of intercity trade books were 

traded from one city to another. Therefore, every 

city was making sure that they had the ability to 

print so that they could win the local market.  

 
Therefore, the production was done locally to avoid 

transporting books from one city to another. Enea 

(2005) “it was typical to take texts to be printed in 

cities with potential demand rather than to export 

over even short distance.” Besides that, the inven-

tion of printing assisted the development of different 

skills like entrepreneurship, organization and firm 

management. Enea (2005) said that “printers had to 

be the multilingual, skilled mechanism, and flexible 

intellectuals”. This continues to show that during 

that time of printing invention different skills and 

knowledge were developed. That led to high eco-

nomic development in Europe during that time. 

 
Printing and education 

The invention of printing assisted in the education 

sector in Europe. Different materials like books, 

newspapers and magazines were printed to assist the 

learning and transmission of the idea from one per-

son to another. Thus, different expert from different 

fields of study where able to share their ideas to so-

ciety through printed materials. 
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Fussel (2001) highlighted the importance brought by 

the invention of printing by saying that 

“It becomes obvious that Gutenberg’s achievements 

lie in his capability of gathering expertise in different 

technology and various artistic disciplines and syn-

thesizing this knowledge into a new and independent 

reproduction technique that ultimately had prepared 

the ground for the mass production of books, and 

newspapers”. 

This makes a great link between the development of 

technology and new ideas. After this invention spread 

in Europe, different authors started to publish their 

materials and that made the process of educating soci-

ety to be easy. It is through the invention of printing 

that knowledge was able to transmitted and shared to 

people. This increased the rise in reasoning in differ-

ent areas like religion, politics, culture, and econom-

ics.  

 
Printing and Culture 

The invention of printing promoted the development 

of different societies in Europe. The exchange of 

works was done from one society to another for the 

reason of development. “Cross-cultural interchange 

stimulates mental activities in contrary ways” (Enea, 

2005). Different artists and scholars from the different 

parts in of Europe used that opportunity to produce 

their works and reached people. This invention had 

brought collaboration between fields in society. Enea 

(2005) “printing encourage forms of combinatory ac-

tivity which were social as well as intellectual”. That 

led to the production of different works that benefited 

the society.  

However, the invention of printing took away the tra-

ditional way of communication which was oral com-

munication.  

Different scholar criticizes the invention because  

it changed the culture of people in the way of 

communication.  

Besides many advantages brought by the invention, 

there was a need for having oral communication in 

society. Hudson (2002) “the value of bringing these 

forgotten voices to life again is undoubted”. This 

shows the value and importance of having the orally 

communication and storytelling activities in the soci-

ety which has been destroyed by the invention of 

printing in society. However, that cannot dine the 

fact that the invention of printing assisted the spread 

and dissemination of western culture and Christianity 

from one place to another place. “The first half-

century of printing gave a great impetus to the wide 

dissemination of accurate knowledge of the sources 

of western thought both classical and Chris-

tian” (Enea, 2005). 

 
Challenges facing the invention 

The number of women inclusion during the invention 

of printing was very low and this raised criticism 

from the different authors who looked at the inven-

tion as thing that denied equal opportunity to women. 

This was the exclusion of women in different field in 

society like politics and other areas. In his article, 

Hudson mentioned different areas where women 

were being excluded in different activities 

“bourgeois public sphere” used the invention of 

printing to distribute different materials that elimi-

nate women’s in politics and other activities. Besides 

the eliminated women in politics, even the number of 

works that were written by women were small. This 

led to the rise of feminist authors and protests  

against the bourgeois class. Different authors in Eu-

rope like McDowell, started to raise the issue in their 

writing and make society to be aware of this.  
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the invention to their benefit.  

 
Price of the books: - besides the advantage that was 

brought by the invention in Europe at that time still 

kept the price of printed materials  to be expensive. 

The cost of producing books, newspapers, and maga-

zines was very high. “Books were expensive both to 

produce and purchase making the market for print 

culture far more exclusive than we are apt to be-

lieve” (Hudson, 2002). This led to the classes among 

people in the society because there were people who 

were managing to buy books and others were not 

able to buy them. The rise of the different classes 

among people raised different effects in society and 

the upper class used the gap to benefit themselves. 

Therefore, this was a big challenge to both producers 

and buyers of printed materials. 

 

Conclusion  

Therefore, this invention brought changes in different 

areas of society. From the economic view people 

were able to conduct business, to the church, differ-

ent protestants rose and the political side happen. The  

increase of reasoning among people in the society, 

people were able to transfer knowledge and infor-

mation from one to another and these assisted the 

continuation of formal education. However, through 

the invention of printing, oral communication was 

destroyed because people were not able to communi-

cate through that channel again.  The rise of classes 

among people who had money and those who had no 

money were high and that divided the society. Final-

ly, it is agreed that changes have both advantages and 

disadvantage to society. 

 

However, this was being done by the bourgeois to 

stop the influence of women in society. Hudson 

(2002) said that this was done “contrasting their al-

legedly forceful role in early-century print culture 

with the alleged exclusion of women from influence 

over the press later on”. Therefore, the exclusion of 

this class was being done purposely by the upper 

class in society.  

 
Oral communication disappeared: - this was the me-

dium of communication before the invention of 

printing in Europe. Different people in their society 

communicated and transferred information through 

this channel. However, the invention of printing by 

Gutenberg in the14th century destroyed this way of 

communicating.  Through oral communication, peo-

ple were able to share their stories and come togeth-

er as a society. Thus, this invention of printing was 

seen as a way of dividing people in society but also 

destroyed the culture of a certain society. The dif-

ferent cultural history of certain societies in Europe 

and all over the world have been destroyed by this 

invention. Hudson (2002) said that “the value of 

bringing these forgotten voices into life again is un-

doubted.” This means that the cost of having the 

oral recorded voice used as the medium of commu-

nication in early-century is too expensive.  

 
Politics: - during this time of invention there was a 

rise of internal politics in all areas from the printing 

places to the society. Hudson (2002) said that “the 

world of print was so multifarious and so affected 

by internal politics”. Therefore, there was a rise of 

different classes in society which benefited from the 

rise of this invention. Thus, the general idea of the 

invention managed to rise different people who 

were against certain people or class that were using  
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Introduction  

On average, workers spend more than 3,000 days at 

work over a lifetime. Most people do not associate ex-

ercise with work, unless they participate in manual la-

bour as a significant part of their daily life. We both 

know that exercise is a good thing for mind and body, 

but researchers reveal that 80 per cent of adults and ad-

olescents are inadequately active.  This is reflected in 

increasingly physical inactivity levels globally where 

technology and our environment are increasingly engi-

neered to seduce us to be more sedentary. Thus, our 

health needs normal physical activity in order to pre-

serve strength, stamina, cardiovascular health and accu-

rate blood circulation.  

 
Why Physical Exercising?  

Healthier workers are not likely to take time off sick, 

so physical exercises help workers to stay healthy 

hence minimizing the cost of absenteeism. It also helps 

with staff retention as they are likely to feel more moti-

vated and productive while at work and are less ex-

pected to be involved in workplace conflict hence play-

ing active role in creating a positive workplace culture, 

contribute and collaborate with co-workers. Many jobs 

today are physically inactive, which has a damaging 

impact on our health, increasing the risk of Hyperten-

sion and other heart related diseases, Cancer, Obesity, 

and Type 2 diabetes - all of which can interfere with 

work productivity. With an improved immunity, we 

reduce our chances for getting influenza and the com-

mon cold. 

 
The Effectiveness of Physical Exercise to Im-

prove Productivity at Workplace  

We all know exercise keeps one healthy but exer-

cising can also increase productivity in all areas of 

your life. Not only does exercise give you more 

energy and stop that afternoon fatigue slump, exer-

cise keeps momentum and it improves mental ca-

pacity as explained below: - 

 
 Physically fit employees are less likely to get 

sick as they are generally fit due to exercise 

hence more resistant to the bug going around 

than a person who is not fit. It reduces absen-

teeism and health care expenditures are the re-

sult of benefits to improve productivity at 

workplace. 

 Healthier workers have more energy as one of 

the many benefits of regular exercise which is 

increased and sustained throughout the day. 

This energy allows the employee to stay fo-

cused on the task at handing, bringing the best 

of themselves to each task. .  
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 As a result of Aerobic exercise may keep blood, 

glucose and oxygen levels high and feeding the 

brain, it also releases endorphins into the body 

hence giving your mood a boost.  

 Exercise provides self-confidence to workers by 

proving to themselves that they can accomplish 

what it takes to obtain a level of physical fitness. 

Also, empowers the employee to challenge them-

selves, and strive for higher levels of achievement. 

 Regular exercise reduce stress, combat fatigue, im-

prove performance and lead to fewer workday ab-

sences because it acts as natural stress reducer by 

combating chronic stress often suffered by workers.  

 Employees who do exercise set and achieve goals 

as they tend to stay true to their goals and see them 

through to completion. This is a skill that is natural-

ly brought into the workplace by them with the 

proven ability to set aggressive goals, and then real-

ise those goals, is a valuable asset in any organiza-

tion. 

 Regular exercise releases the physical and emotion-

al tensions that life brings on our way, thus they 

tend to lower overall stress levels and better attitude 

than an employee who does not engage in it.  

 Team building exercises encourage cooperation and 

present opportunities which are wonderful ways to 

take their strengthened interpersonal relationships 

to new levels and discover different habits of work-

ing together. 

 After exercise the stress hormones drop and anxiety 

fade away, leaving employees in a more relaxed 

state for the rest of the day.  Keeping fit has long-

term benefits too which include strengthening our 

physiological resistance to stress making us more 

resilient. 

Recommendations  

Exercise is recommended at workplace because im-

prove attention span, accuracy, memory boost in or-

der to process information hence enables you to 

make right decisions. By doing a short workout one 

will get healthy lifestyle results without having 

heavy sweat on which increased productivity is no-

ticeable within few weeks of implementing an exer-

cise habit. Keeping fit helps to raise employee ener-

gy levels hence combats stress, battles fatigue and 

improves general well-being. When you feel happier 

and energized you’re more efficient and effective at 

all tasks in life because the bottom line is that exer-

cise is more than medicine! 

Conclusion  

Exercise at work might be challenging to get into but 

it will no doubt improve the working day tenfold as 

employees will feel more ready to face whatever 

they have on their plates, with better creativity, more 

solutions to problems, and as a result increases 

productivity at workplace. They will also likely be in 

a better mood throughout the day hence protecting 

their immune systems and mental health. 
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Introduction 

The word classification has been coined from the 

Latin term “classes” which in ancient Rome was 

used to refer to people having certain common qual-

ities as such belonging to same class, order or rank 

of mobility in Roman society was based upon birth 

and wealth. According to Margaret Mann, Classifi-

cation helps to arrange things as per their likeness 

and unlikeness. Also, it is a method used in sorting 

or grouping things. From the above definition, it 

becomes evident that classification is a conscious 

and calculated approach to arrange documents in the 

most desired manner having a permanent sequence 

with easy access and retrieval. 

 
Looking at the background of library classification, 

we can see that it is a system as old as libraries 

themselves. Classification is something, which is 

about bringing order out of chaos, and when we talk 

about a library, it means we are talking about orga-

nized information. Librarians were engaged in the 

business of document classification using different 

tools and techniques developed in different periods. 

The old libraries were natural archives and were not 

accessible to the general public and were used to 

meet the information needs of the privileged class 

only. It would go without saying that the entire 

structure of the library exists and depends on the 

classification of the library. 

In the recent history of library and information sci-

ence of not more than 200 years we have seen a 

good number of library classificatory schemes have 

been devised from time to time. 

Library Classification, its need and importance 

With regard to the need and importance of library 

classification, some pertinent issues have already 

been raised and discussed; some more specific areas 

where library Classification plays a pivotal role are 

as under. 

 The first and foremost purpose of any library 

classification scheme is to create a helpful se-

quence of all the subject material acquired by a 

library so that same can be used by users of li-

brary in the most convenient way without wast-

ing much time and energy in searching the doc-

uments. 

 Library Classification helps to accommodate all 

the newly published literature in an already cre-

ated order of arrangement in a filiatory se-

quence. Even a document on its return with the 

help of classification attains the same position 

and the same place among the already created 

sequence of documents. 

 The arrangement of books on the shelves of the 

library is more mechanized than manual and 

with the help of ICT tools, the arrangement has 

more or less become automated these days. 

Apart from fixing the location of documents in 

library it also facilities its easy retrieval from 

the huge collection of library. 

 Library Classification helps a great deal in ex-

ploiting the information to its optimum by max-

imizing the use of a library documents. 
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 It won’t be inappropriate to say that library 

classification helps a library professional in dis-

charging his/her duties more efficiently. vi. 

Classification helps to fulfill the basic philoso-

phy of library science put forth by the father of 

library science Sh. S.R Ranganathan in the form 

of five laws of library science. 

Library Classification & ICT Applications to 

Libraries 

 Organization of Knowledge: - Any library 

with a conventional or contemporary system of 

functioning in place relies heavily on library 

classification. Organization of knowledge in a 

more systematic way is the first and foremost 

activity of any library. A fully automated li-

brary is as much dependent on library classifi-

cation as any non-automated library. To exploit 

the sources of information to their optimum 

whether in automated or non-automated library 

classification is the only tool, which has come 

handy in exploiting the knowledge throughout 

the course of libraries. 

 Establishes the location of a document: - A 

library classification helps us to assign a unique 

ordinal number to each document on its acquisi-

tion in the library and helps us to establish its 

location among other similar document. A class 

number is more or less the translation of the 

bibliographic details of a document in ordinal 

numbers, depending upon the type of classifica-

tion scheme, which a particular library is using. 

 Facilitates easy access and withdrawal of 

documents: - When we make our simple fanta-

sies to run and search a particular document or 

piece of information from a huge collection of  

library which mostly runs in lakhs without wast-

ing much time may appear impossible to a com-

mon man, but the fact remains it is the library 

classification which helps us to retrieve infor-

mation from library in minimum possible time 

irrespective of library being automated or not. 

 Conventional Card Catalogue to OPAC: - Cat-

alogue contains bibliographic details of docu-

ments, which are in the holding list of a particular 

library. It also contains the other information of a 

document like Call number, Accession number. 

etc. Conventional card catalogue which used to 

run on the horse at the entrance of a library used 

to be main attraction for library clientele, but 

with the introduction of IT and ICT applications 

to libraries the conventional card catalogue has 

got totally replaced by Online Public Access Cat-

alogue (OPAC).  

Other Advantages of Library Classification 

Finding a document in an unclassified library is as 

difficult, this clearly indicates the need and im-

portance of Library classification in organizing the 

knowledge and information. 

 Stock verification has become more easy and re-

liable with by the applications of IT with tools 

like Classification 

 Charging and discharging of books has become 

more smooth iv. Weeding out of documents has 

become more easy. 

 Classification helps us to have an arrangement of 

books in library precise, exhaustive and expedi-

tious. 

 Classification is the tool, which helps to fulfill 

five laws of library science in every respect. 
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Conclusion  

Classification is one activity in which we believe 

that each living being is given its own nature and is 

used by one person in daily activities. Classification 

has always been the backbone of library services 

and activities. Without it, the library will surely suf-

fer in its way and getting some part of information 

from the unorganized pile of knowledge is impossi-

ble. Information Technology (IT) has indeed revolu-

tionized almost every aspect of library services and 

activities but still Classification is one of the old 

library tools that has made technology dependent. 

Without classification, technology will not be able 

to locate documents in libraries, at least until such 

time as we are fully equipped with automated librar-

ies where the need to classify documents may not be 

necessary as people can access information simply 

by ordering it. The same with the help of keywords 

as we do today and technology in turn can make it 

scanned from the entire library collection and can 

put it in front of its searcher within a short time. 

 

       The fusion of IT and classification has already creat-

ed wonders and the need is to carry it forward to 

new scales. Library Classification is one such an ar-

ea where I believe things can be explored beyond the 

perception of human mind especially with tools and 

techniques like IT. 
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1.0 Introduction 

In recent years, many studies have acknowl-

edged the role of entrepreneurship in poverty 

reduction, job creation, and the substantial con-

tribution to economic development (Cheratian 

et al., 2019; Soto-Simeone, and Kautonen, 

2021). The literature on entrepreneurship has 

noted that entrepreneurs (sometimes mentioned 

as owner-managers) usually work in an unstable 

environment, and are persistently looking for 

the means of mobilising scarce resources 

(Vadhera, and Chugh, 2021), (Khan, and 

Naveed, 2020), (Wang et al., 2022) to exploit 

more identified opportunities. In this regard, 

entrepreneurial knowledge is strategically devel-

oped, adequate business operations are exten-

sively improved (Eze et al., 2018) and innova-

tive plans are expeditiously formulated to over-

come internal and external obstacles for enter-

prise success motives (Colombelli et al., 2013). 

As a result, small enterprises are regarded as 

flexible business form that can adapt quickly to 

changing business environment to generate em-

ployment, to help diversify economic activities 

(Jili et al., 2017), (Sitharam, and Hoque, 2016) 

that contribute to higher success than large busi-

nesses (Ayyagari, 2014), (Haltiwanger, 2013). 

The majority of the entrepreneurs in the informal 

economy are found in Sub-Saharan Africa where a 

large group of them undertake economic activities 

through small enterprises (Abdallah, and Eijden-

berg, 2019), (Eijdenberg, and Borner, 2017), 

(Masama, and Bruwer, 2018). The small entrepre-

neurs are estimated to contribute 38.4 percent of 

the Growth Domestic Products (GDP) in Sub-

Saharan Africa (Eijdenberg, and Borner, 2017), 

(Schneider, and Hametner, 2014) while in Tanzania 

it ranges between 35%-45% (Anderson, 2017). This 

means that entrepreneurs with small enterprises are 

a significant economic group in developing coun-

tries that accommodate increased population 

(Gulyani, and Talukdar, 2010). Because of the im-

portance of small enterprises in the development of 

the Tanzanian economy, different policies and pro-

grammes such as Small and Medium Enterprises 

(SME) policy and Small Industries Development 

Organisation (SIDO) were respectively developed to 

recognize the need for supporting small enterprises, 

to promote entrepreneurial activities, to increase the 

employment rate and improve the strength of sector 

(United Republic of Tanzania, 2003). In 2013 the 

Tanzanian government reviewed the SME policy to 

address the challenges facing small enterprises in 

terms of technology, human resources, marketing, 

policies and regulations, infrastructure and financial 

services (United Republic of Tanzania, 2012).  
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Similarly, entrepreneurs from small enterprises are 

supported by the Tanzania development vision   2025 

which insists on “human development through hard 

work, entrepreneurship, creativity, innovativeness, 

promotion of information and technology.” . (Tsu-

Wei, and Feng-Cheng, 2014).  

 
Despite the efforts to create conducive environment 

in Tanzania, studies on entrepreneurship noted that 

it is not currently known whether the previous ef-

forts have supported small enterprises to the point 

of sustainability (Abdallah, and Eijdenberg, 2019), 

(Isaga, 2019). One of the reasons could be that most 

entrepreneurship studies have not addressed the 

success factors and challenges of small enterprises 

in terms of acquired knowledge to overcome exter-

nal business environment [Al-Tit et al, 2019], 

[Kazimoto, 2014], (Lindvert et al., 2018), 

(Masanja, 2019), (Rumanyika, 2015). As a result, 

the existing literature has not fully explored the in-

stitutions that contribute to the success of small en-

terprises (Gumel, 2017), (Nkwabi, and Mboya, 

2019). Little knowledge is gained on questions such 

as why few small enterprises manage to succeed 

while the majority do not (Hyder, and Lussier, 

2016). 

 
Previous studies have shown that more than 70% of 

the small enterprises fail to grow in Sub Saharan 

Africa including Tanzania (Bruwer, and VanDen-

Berg, 2017), (Lekhanya, 2015). This means that the 

existing literature on entrepreneurship has not fully 

explored the factors contributing success of small 

enterprises in the context of the SSA such as Tan-

zania. Thus, the majority of subsistence entrepre-

neurs create and operate small enterprises without 

adequate knowledge that ensures sustainability.  

Similarly, policy-making personnel lack enough 

knowledge on success factors that could improve 

policies on entrepreneurship and small enterprises in 

Tanzania. Thus, the study is guided by the following 

research question; 

RQ1. What are the critical factors that contribute to 

the success of small enterprises in Tanzania. 

2.0 Research method 

2.1 Research design 

This study adopts probability sampling where popu-

lation will be established from owner- managers op-

erating vegetables and fruits in Dar es Salaam, 

Mbeya, Singida, Mwanza, Dodoma, Arusha and 

Tanga regions. These regions were selected on the 

bases of the number of entrepreneurs from small en-

terprises registered with local municipal councils and 

accessibility of the vegetables and fruits vendors. 

Prior to the actual fieldwork, focus group discussion 

and expert interviews were conducted with potential 

stakeholders in Dar es salaam, Dodoma, Mwanza and 

Mbeya. The interviews included officers, Training 

Institutions, to gain more understanding about suc-

cess factors and claims from entrepreneurs on poli-

cies and regulations. Similarly, government financial 

institutions like CRDB, NMB and Dar es salaam 

Community Bank, and Non- government financial 

institutions such as PRIDE, Promotion and Rural Ini-

tiative and Development Enterprise Ltd, Finance Ltd 

were   interviewed. These financial institutions were 

selected to provide feedback on challenges they face 

from entrepreneurs in the course of their operations, 

and the claims from entrepreneurs about the regula-

tions and financial barriers imposed by some of the 

institutions.  
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2.2 Data sources 

Having obtained enough information from training 

institutions, government entities, financial and non- 

financial institutions, a questionnaire was prepared 

in English and translated into Swahili, before the 

two versions were sent to National Kiswahili 

Council (BAKITA) for editing. Later, the corrected 

Swahili version was sent to a sample of 30 entre-

preneurs of the vegetables and fruits businesses for 

pre-testing claring, comprehension, consistency 

and appropriateness of items (Validity and reliabil-

ity). 

The actual field work of 500 small enterprises 

operating in 5 regions on vegetables and fruits 

businesses was conducted in the period between 

January and June 2022. in Dar es salaam, Mbeya, 

Mwanza, Singida, Tanga, Arusha and Dodoma. 

The sources of data for the study included owner-

managers operating small enterprises for five 

years or more in the business sector. Out of 500 

small enterprises surveyed, 400 responded and 

filled the questionnaires. The questionnaires were 

filled out on the face to face approach. 

 

The independent research variables were measured 

by a five Likert scale ranging from 1 (strongly disa-

gree), 2(disagree), 3(fairly agree), 4(agree), and 5 

(Strongly agree). On the dependent variable, the 

measurement on five Likert scale ranging were 1

(strongly decrease), 2 (decrease), 3(moderate), 4 

(increase) and 5(strongly increase). The scale de-

pendent variable which determine success of small 

businesses was adopted from Isaga, 2019. 

3.0 Results and Analysis 

Regression analysis was conducted to assess 

whether the independent variables (customer ser-

vices, marketing accessibility, reputation of per-

sonal branding, reliable services, and government 

support services) contribute to the success of small 

enterprises determined by the dependent variable 

(sales). 

Multiple regression analysis determined in Table 1 

below shows that the model is significant at p < 

0.05, R square (adjusted coefficient) is 0.868 and 

collinearity testing, VIF is statistically below the 

cut off of 5. 

 

 

 

 

 

Similarly, the results of multiple regression analysis show that the all the independent variables are 

statistically significant, meaning that they contribute to the success of MSMEs in Tanzania. 
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3.1 Discussion 

Taking a closer look at the success factors the 

micro entrepreneurs (vendors of vegetables and 

fruits) in Tanzania implementing the customer 

services in an excellent way. Vendors serve their 

customers with customer care embedded with 

empathy, listening, consideration, good language 

and smiled welcoming which contributes to the 

success of micro businesses. 

Similarly, the significant results on marketing 

accessibility are supported by the habit of visiting 

customers’ home in the early morning and then 

shifting to the market place to serve for those 

customers who were not attended. In this way the 

marketing base is increased for the success of mi-

cro businesses. 

With regard to the reputation of personal brand-

ing, the micro entrepreneurs of vegetables and 

fruits tend to promote themselves by recording 

short nice words which are used to publicize their 

products. Some of the slogans include “buy the 

fresh vegetables and fruits”. The slogan attracts 

the customers and thus contribute to the success 

of micro businesses. 

Consistent with literature, the reliable services 

are connected with the availability of vegetables 

to meet customers’ need.  

Most of the micro entrepreneurs purchase vegeta-

bles and fruits from distinct locations of farmers to 

meet the demand and thus, success of micro busi-

nesses. 

The open market provides an opportunity for the 

micro entrepreneurs an easy access to customer for 

the whole day. 

4.0 Conclusion 

The contribution of this study was to answer a 

research question o f  whether the success factors 

(customer services, market accessibility, reputation 

of personal branding, reliable services and govern-

ment support services contribute to the success of 

MSMEs in developing countries such as Tanzania. 

On the bases this study all the success factors con-

tribute to the success of MSMEs. Therefore, the hy-

potheses can in this respect be accepted. 

In light of the above, future studies could focus on 

three areas. First, the scope of the study focus can 

be extended to other areas of businesses in LDCs. 

Second, the statistical sampling like random sam-

pling should be applied in future research to mini-

mise sampling bias. Finally, the use of moderating 

effect exploring the relationship between success 

factors and success of MSMEs to understand a 

deeper view of success. 
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1.0 Introduction 

1.1 Background to the Problem 

Highly regarded worldwide, procurement is con-

sidered a driver for organizational performance 

(Lysons and Farrington, 2012), and so is buyer-

supplier integration (Drechsler, 2011). Research 

evidence has proved that communication is an 

imperative part of any successful buyer-supplier 

integration in developed nations (Shahzad et al., 

2015). Early Supplier Involvement in specifica-

tion designing and electronic information sharing 

have equally proved to be an integral part of 

functional buyer-supplier integrations (Serrão 

and Dalcol, 2010). Developing nations are in-

creasingly acknowledging the vital role played by 

procurement performance in effective material 

delivery (Basheka and E. Bisangabasaija, 2010). 

However, inefficient procurement systems re-

main a major hurdle in t h e  private sector 

(Banda, 2009). The majority of firms have com-

pleted major operational shifts from the tradition-

al arm’s length approach to strategic buyer-

supplier integrations, in an effort to rip the bene-

fits of the latter (Knight et al., 2012). Amidst all 

efforts, however, lasting solutions to poor perfor-

mance are yet to be realized despite the solid na-

ture of buyer-supplier integrations (Kamau, 2013) 

(Ndolo and Njagi, 2015). 

Tanzania’s manufacturing sector is challenged by the 

unreliability of materials supply (Mboghoina et al., 

2014) a situation only aggravated by the inability to 

promptly and adequately supply materials (Saraja, 

2013). It has been observed that ineffective buyer-

supplier integrations are a driving engine for poor pro-

curement performance in the majority of struggling 

buying firms (Waithaka and Waiganjo, 2015). Com-

munication in the buyer-supplier integration has been 

described by (Msemwa et al., 2017) as a vital aspect of 

the buyer-supplier integration with profound implica-

tions for the maize market performance in Tanzania in 

terms of sales volume, revenue and sales profitability. 

It is upon such a background that this study analyzed 

the influence of the buyer-supplier integration on the 

procurement performance of large manufacturing firms, 

with a particular focus on delivery time and quantity 

of materials. Communication in the buyer-supplier in-

tegration, in terms of modality, content, direction, and 

frequency, was analyzed as the root cause of perfor-

mance as recommended by (Damlin et al., 2013). 

The lack of an efficient framework for the reliable sup-

ply of materials to large manufacturing firms, despite 

efficient communication among buyers and suppliers, 

remains a major block to organizational success 

(Mboghoina et al., 2014).  
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Studies from other settings show that communica-

tion components like Early Supplier Involvement 

in specification designing, communication modali-

ty, particularly electronic information sharing, the 

direction that is responsive feedback and frequen-

cy particularly of meetings are of the essence. It is 

against such a background that a communication 

framework for the buyer-supplier integration fea-

tured with Early Supplier Involvement is critically 

required. The framework is imperative for design-

ing specifications, enhancing electronic infor-

mation sharing, ensuring responsive feedback, and 

boosting the frequency of buyer-supplier meetings, 

in a bid to augment procurement performance, par-

ticularly prompt material delivery in Tanzania’s 

large manufacturing firms. 

1.2 Statement of the Problem 

Communication in buyer-supplier integration is 

considered key to organizational performance 

(Msemwa et al., 2017). Despite its importance, 

large manufacturing firms are challenged by the 

unreliable supply of materials (Mboghoina et al., 

2014). The Government of Tanzania has made 

efforts to remedy the situation by encouraging sup-

ply chain linkages through the Sustainable Indus-

trial Development Policy (United Republic of Tan-

zania,1996) and the Integrated Industrial Develop-

ment Strategy (URT, 2011). However, a lasting 

solution is yet to be achieved as evidenced by the 

frequent delay of materials delivery in inadequate 

amounts to large manufacturing firms (Wilium, 

2016). 

Studies have revealed that content modality, direc-

tion, and frequency of communication should be 

considered in the analysis of communication in 

buyer-supplier integration (Damlin et al., 2013).  

It is therefore disputable that the existing procurement 

performance is a result of communication components 

such as the nature of Early Supplier Involvement, 

communication modalities electronic sharing of infor-

mation, communication direction that is responsive 

feedback, and frequency of buyer-supplier meetings. 

Studies have revealed that Early Supplier Involvement 

in specification designing (Van Weele, 2010), elec-

tronic information sharing (Kucheryavenko et al., 

2019) (Msemwa et al., 2017), provision of responsive 

feedback (Msemwa et al., 2017) and the frequency of 

buyer-supplier meetings (Gebert, 2012) are major de-

terminants of successful communication in buyer-

supplier integrations.  

The available literature on buyer-supplier integra-

tions hardly documents their contribution to perfor-

mance in terms of cost, quality, prompt, and ade-

quate material delivery (Loice, 2015), (Msemwa et 

al., 2017). This study, therefore, sought to establish 

the influence of communication in the buyer-

supplier integration, specifically Early Supplier In-

volvement in the designing specifications, electron-

ic sharing of information, provision of responsive 

feedback, and frequency of buyer-supplier meetings, 

on procurement performance of large manufacturing 

firms in Tanzania. 

2.0 Methodology 

2.1 Study Area 

This study was conducted in Temeke since the Mu-

nicipality accommodates 55% of all large manufac-

turing firms in Tanzania (URT, 2014). It was reported 

in a similar study that approximately 68% of all sur-

veyed manufacturing firms in Temeke experienced an 

unreliable supply of materials (Mboghoina et al., 

2014).  
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2.3 Research Approach 

The convergent parallel mixed research approach 

was used in this study for a comprehensive account 

of the study problem (Creswell, 2014). Data were 

collected separately using questionnaires and an 

interview guide for quantitative and qualitative ap-

proaches respectively. The problem under investiga-

tion required both surveyed and qualitative findings 

on grounds that the buyer-supplier integration is a 

strategic aspect to be revised in all large manufac-

turing firms in Tanzania. 

 
2.4 Sampling 

The study population comprised all large manufac-

turing firms in Tanzania and more specifically, 55 

firms from Temeke were selected using the census 

approach. Thereafter, 1procurement and 1 store 

manager from each firm were approached, in-

formed about the study, and consent to participate 

was obtained. Thus, a total of 110 respondents were 

recruited for the study. However, only 104 respond-

ents returned their dully filled-in questionnaires 

hence reducing the sample size to 104, which was 

still adequate considering the following: First, 

(Saunders et al., 2012) recommend that a sample 

size of 30 and above is adequate for inferential sta-

tistical analysis. Previous studies on buyer-supplier 

integrations and procurement performance em-

ployed the following sample sizes; (Msemwa et al., 

2017) used a sample of 65 respondents, (Makau 

and Muturi, 2015) recruited 90, and (Loice, 2015) 

recruited 112 thus, the sample size generally within 

the acceptable range in reference to previous stud-

ies. Procurement and store managers were selected 

because they are believed to have the most relevant 

information regarding how the existing buyer-

supplier integrations 

 of large manufacturing firms could deliver materials 

on time and in the right quantity. Moreover, procure-

ment cycle positions and stores manager are at a better 

position of experiencing the performance of buyer-

supplier integrations because they interact with the 

suppliers  through order placing and receiving materi-

als from suppliers (Lysons & Farrington, 2012).  

2.5 Data Collection Process 

Data were collected using a survey approach and semi

-structured in-depth interviews as follows: The  Ques-

tionnaire was used for survey purposes to convenient-

ly obtain quantitative data from 104 procurement 

managers since the application of this tool saves time, 

and financial resources and controls bias as observed 

by (Saunders et al., 2012). Prior to its application, 

the questionnaire was tested through piloting with 12 

respondents as suggested by Kothari (Saunders et al., 

2012) who recommends that the minimum sample for 

a pilot study should be 10 respondents. Semi-

structured in-depth interviews were used to gather 

qualitative information from procurement and store 

managers; the aim was to obtain an in-depth under-

standing of the influence of communication between 

buyer-supplier on the procurement performance of 

large manufacturing firms in Tanzania. Collecting 

qualitative data from the same respondents who had 

previously provided quantitative information was 

harmless since consistency in data obtained through 

either tool would increase the credibility of findings 

(Creswell,2014). The saturation principle was used in 

data collection as supported by (Charmaz, 2006). Al-

so, since communication is exhibited by both parties 

in the buyer-supplier integration, supply chain manag-

ers of both manufacturing and supply firms acted 

as key informants, from whom data were obtained 

through semi-structured interviews.  
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2.6 Model Specification 

Quantitative data were analyzed using Binary Lo-

gistic regression through SPSS since the analysis is 

highly recommended where causal-effect integra-

tions comprise multiple categorical predictor varia-

bles with the binary outcome variable (Gujarati and 

Sangeetha,2006). The Binary Logistic Regression 

was also used since the cause-effect integration in 

this study comprises multiple independent categori-

cal variables and one dependent variable with the 

binary response as statistically expressed below; 

 

+ 

Whereby, 

π= likely hood that materials are delivered late/

delivered with the creation of shortage. 

= use of ESI in designing specifications 

= electronic sharing of information 

= communication direction 

= frequency of buyer-supplier meetings 

... = Beta (slope; change in y for a 1 unit 

change in x). It measures the strength of pre-

dictors 

NB: x variable was captured using the ordinal scale 

of 1-5, π captured with the binary scale of 0 and 1 

3.0 Data Analysis and Findings 

Data that informed the current study was quanti-

tatively and qualitatively analyzed. Qualitative data 

were analyzed using thematic analysis while quan-

titative data were analyzed using binary 

 

logistic regression using the SPSS. 104 questionnaires 

were dully filled and returned. 

3.1 Diagnostic Tests 

Diagnostic tests on the assumptions of the model 

are imperative (Field, 2013) hence, other tests were 

also conducted apart from those that checked the na-

ture of the variables in the integration. The model 

fitted the data using the Hosmer Leme Show Model 

of Goodness of Fit and its P values were 0.652 and 

0.688. Since P values were both greater than 0.05. 

This shows that the model is not insignificant and 

hence appropriate for this study as suggested by 

(Allison,2014). The correlation was also checked us-

ing both inter-item correlation matrix and the Vari-

ance Inflation Factor. Inter-item correlation coeffi-

cients were both below 0.8 implying that there is no 

multicollinearity as suggested by (Field,2009).  

Variance Inflation Factors were all less than 10, im-

plying that there is no multicollinearity as suggested 

by (Hair et al.,2010). Normality tests were also con-

ducted using data that was automatically converted 

into log odds. The skewness ranged from 

-0.408 to 0.285 and hence all were between -2 and 

+2 as supported by (Hair et al.,2010). 

3.2 Major Findings 

The P-value was computed to obtain the basis of in-

terpretation used in hypothesis testing and the odd 

ratio (ExpB) was used in the identification of the 

contribution of the predictor variables to the out-

come variables. Variables whose P values < 

0.05 were rejected and those with a P value > 0.05 

were accepted as suggested by (Kinnear and D. 

Gray,2002).  
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The implications of communication in the buyer-

supplier integration on procurement performance in 

terms of prompt material delivery and quantity of 

materials delivered were separately computed to 

check how they are adequately addressed.  

 
3.2.1 Early Supplier Involvement Specifications 

process and the Procurement Performance 

 
Both hypotheses were rejected because the P val-

ues were 0.047 and 0.034 respectively and hence 

less than 0.05. The odds ratio of 2.154 means that 

a unit increase on in the use of Early Supplier In-

volvement in the development specification in the 

communication of buyer-supplier integration leads 

to a more likelihood of poor procurement perfor-

mance of large manufacturing firms in Tanzania 

by 2.154 and 2.267 for delivery time and delivered 

quantity respectively. This implies that, among 

other reasons, poor supplier involvement in de-

signing specifications may contribute to poor pro-

curement performance in Tanzania’s large manu-

facturing firms. Supply chain managers from both 

sides of the buyer-supplier integration were also of 

the same opinion. These findings concur with 

those of (Van Weele,2010) who conducted a simi-

lar study in developed countries and provide les-

sons to be learned by developing countries. 

 
3.2.2 Buyer-supplier Electronic Information 

Sharing and Procurement Performance 

 
Both hypotheses were rejected because the P val-

ues were 0.038 and 0.043 respectively and, hence 

less than 0.05. The odds ratio of 1.549 and 1.417 

means that a unit increase in the use of electronic 

sharing of information in the communication of 

buyer-supplier integration leads to the likelihood  

of poor procurement performance in large manufactur-

ing  firms of Tanzania by 1.549 and 1.417 for delivery 

time and delivered quantity respectively. This implies 

that among other reasons, poor electronic information 

sharing contributes to poor procurement performance 

in large manufacturing firms in Tanzania. An analysis 

of findings from interviews reveals that most respond-

ents are reluctant to use ERP, fearing that confidential 

information will be licked, as supported by key inform-

ants. These findings are supported by (Shalle et al., 

2014) who studied the buyer-supplier integration in E-

public procurement in Kenya. Since there is consider-

able variation between public, and private sector pro-

curement, and nations, these findings put it clear that 

sharing of information electronically is imperative in 

varied disciplines.  

 
Buyer-Supplier Communication Direction and 

Procurement Performance 

Both hypotheses failed to be rejected because P val-

ues were 0.051 and 0.134 respectively and, hence, 

they were all greater than 0.05. The odds ratio of 

0.622 and 0.660 means that a unit increase in the 

communication direction of the buyer-supplier inte-

gration reduces the likelihood of poor procurement 

performance in large manufacturing firms of Tanza-

nia by 0.622 and 0.660 for delivery time and deliv-

ered quantity respectively. Therefore, it is implied 

that, among other factors, the communication direc-

tion of the buyer-supplier integration is of no harm to 

the current procurement performance of large manu-

facturing firms in Tanzania. Similar findings were 

qualitatively established findings and further found 

that mutual communication encourages the provision 

of much-needed responsive feedback, as supported 

by supply chain managers, similarly supported by 

(Msemwa et al.,2017).  
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3.2.4 Buyer-Supplier Meetings and Procurement 

Performance 

 
Both hypotheses failed to be rejected because the 

P values were 0.051 and 0.134 respectively and 

hence all greater than 0.05. The odds ratio of 

0.631 and 0.691 means that a unit increase in the 

frequency of buyer-supplier meetings in the buyer

-supplier integration reduces the likelihood of 

poor procurement performance in large manufac-

turing firms of Tanzania by 0.631 and 0.691 for 

delivery time and delivered quantity respectively. 

This also implies that among other factors, the 

frequency of buyer-supplier’s meetings is of no 

harm to the procurement performance of large 

manufacturing firms in Tanzania. Qualitative find-

ings support that frequent buyer-supplier meetings 

are no longer a challenge due to technological ad-

vancement that makes it possible to remotely hold 

meetings on applications like Skype and 

WhatsApp groups. (Aretoulis et al.,2010) Also, 

found that the frequency of buyer-supplier meet-

ings had a negligible contribution to performance. 

 
4.0 Conclusion and Recommendations 

4.1 Conclusion  

The framework in Figure 1, developed as per 

study findings should be used to improve procure-

ment performance. Moreover, for the framework 

to be feasible, various variables should be man-

aged differently. Communication variables point-

ing to procurement performance with straight 

lines signify poor practice and hence require 

strong emphasis. Moreover, communication vari-

ables pointing to procurement performance with 

dotted lines signify that good practice and hence 

require less emphasis.  

4.2 Recommendations 

The developed framework should be adopted by 

large manufacturing firms in Tanzania and a favorable 

environment for the implementation of this frame-

work should be created. This study unveiled the cause

–effect relationship of communication in buyer-

supplier integration and procurement performance. 

However, the mediating role of third-party logistics, 

which might affect the relationship, remains un-

known. Also, the role of communication in t he buy-

er-supplier relationship was not considered the as role 

of tiers suppliers. Therefore, future studies should 

identify the role of tier suppliers in buyer-supplier 

communication and consequently the supply chain 

firms’ performance. 
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POSTGRADUATE DIPLOMA PROGRAMMES (1 YEAR) 

Postgraduate Diploma in Accountancy (PGDA) 

Postgraduate Diploma in Procurement and Logistic Management (PGDPLM) 

Postgraduate Diploma in Financial Management (PGDFM) 

Postgraduate Diploma in Business Administration (PGDBA) 

Postgraduate Diploma in Project Planning and Management (PGDPPM) 

BACHELOR DEGREE PROGRAMMES (3 YEARS) 

Bachelor of Accountancy (BAC) 

Bachelor of Procurement and Logistics Management (BPLM) 

Bachelor of Business Administration (BBA) 

Bachelor of Human Resource Management (BHRM) 

Bachelor of Marketing and Public Relations (BMPR) 

Bachelor of Public Sector Accounting and Finance (BPSAF) 

ACADEMIC PROGRAMMES AT TIA 

MASTER DEGREE PROGRAMMES (18 MONTHS) 

  Master of Science in Human Resource Management with Information Technology (Msc HRM-IT) 

  Master of Science in Marketing and Public Relations (Msc  MPR) 

  Master of Science in Procurement and Logistic Management (Msc PLM) 

  Master of Science in Accounting and Finance (Msc ACC & FIN) 

  Master of Business Administration in Project Management (MBA-PM) 
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Tanzania Institute of Accountancy 

P.O. Box 9522, Dar Es Salaam 

Tel: +255 736 777746 & +255 764 777746 

Fax: +255 736 502630  

Email: tia@tia.ac.tz 

Website: www.tia.ac.tz 

Mbeya Campus 

Airport/Zambia Junction 

P.O. Box 825, Mbeya 

Tel. 255-025-2502276 

Email: 

tiambeya@tia.ac.tz 

Singida Campus 

Along Sepuka Road 

P.O. Box 388, Singida 

Tel. 255-026-2502125 

Email: 

tiasingida@tia.ac.tz 

Mtwara Campus 

At Mjimwema Area 

P.O. Box 169, Mtwara 

Tel. 255-023-2333948 

Email: tiamtwa-

ra@tia.ac.tz 

Mwanza Campus 

Nyakato Area (Buzuruga) 

P.O. Box 5247, Mwanza 

Tel. 255-028-2570475 

Email: tiamwan-

za@tia.ac.tz 

Kigoma Campus 

Ujiji (Red Cross Building) 

P.O. Box 526, Kigoma 

Tel. 255-028-2803529 

Email: tiakigo-

ma@tia.ac.tz 


